
 

COMPONENTS OF A PRESS RELEASE

Press releases are used in the ALS landscape to communicate 
important information to journalists and the public. Press releases 
may be released by pharmaceutical companies, academic and 
research institutions, and non-profit organizations, amongst 
other outlets. It is important to critically analyze information 
from a press release to help you become a well-informed 
consumer of ALS information.

WHAT IS A PRESS RELEASE?

A press release is a formal way for an organization to get 
information delivered to the news media and the general public. 
A press release can serve many purposes:

•	 Creating an official statement

•	 Making a new announcement

•	 Providing an update

•	 Breaking news

WHERE DOES A PRESS 
RELEASE GO?

•	 Direct communication to media outlets (pitch)

•	 Newswire for wide distribution and pickup

•	 Organization’s website and social media platforms

•	 Internal/external stakeholders

“ ”
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HEADLINE
Tells readers what the release is 
about in one catchy, attention-
grabbing line.

QUOTE
Supporting comments usually by a 
representative of the organization. 
Secondary quotes may be included 
from a community member.

BOILERPLATE / CONTACT
A short profile of the organization 
and ways for a journalist to connect 
with the organization putting out 
the release.

OPENING PARAGRAPH
Summarizes key points 
typically answering who, 
where, what, when, and 
why it’s important.

STATISTICS AND 
NUMBERS
Data is provided to validate 
the key messages.
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WHEN READING A PRESS RELEASE, CONSIDER:

WHO is making the announcement? 
WHO is involved in the announcement? 

WHAT are they trying to tell you? 
WHAT are the facts of the announcement? 

WHY are they sharing this news? 
WHY would it impact you? 

HOW are they positioning the news? 
HOW is the data presented?

PRESS RELEASES IN THE ALS LANDSCAPE

Press releases within the ALS ecosystem typically do one or more of the following:  

WHAT TO LOOK FOR WHEN READING A PRESS RELEASE

Break down clinical trial 
data and communicate 

results 

Provide updates on drug 
development, including the 

results

Announce new research 
and/or partnerships

Announce research 
funding

WHAT IS BEING 
ANNOUNCED?

WHAT TYPES OF 
NUMBERS ARE 
BEING USED?

WHO IS BEING 
QUOTED?

•	 Determine the reason for the press release.

•	 Press releases often communicate study results or updates, including long-term results, 
announce new studies, including open-label studies where researchers and participants know 
what intervention is being administered, and new or continued funding.

•	 Be wary of sensationalized language to grab your attention for example, “cure.”

•	 Determine how the data is being presented.

•	 Is the number of people in the study provided (also known as sample size or n-number)? 
Are they using percentages or numbers? Be skeptical if the sample size is a smaller number 
in comparison to the population being studied and if percentages are being used to show a 
more significant result.

•	 Do they mention the amount of funds being invested?

•	 Determine who are the subject matter experts being used to support the announcement/
data.

•	 Is it an internal staff member, a partner organization, an ALS expert, a community member, 
or a patient-group representative? 

•	 Is it a paid expert? If it’s unclear, look for “sponsored” in the press release, which may indicate 
that the quoted individual may have been paid to provide a comment.
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HOW IS THE 
NEWS BEING 
DELIVERED?

•	 Determine what platform the news is being delivered on.

•	 If it’s on a news website, is it a trusted source for news? Check to see who the author is, 
whether it is an advertisement or sponsored content, or if it’s a reposted press release or 
article.

•	 If it’s on social media, determine who the account delivering the news belongs to by doing a 
simple background check using Google search.

•	 Be wary of comments offering opinions or alternative links.

Catchy headline and subheading 
with funding amount and partner 
organization to catch audience’s 
attention and show a significant 
investment into ALS research.

The opening paragraph covers the 
5 Ws (i.e., who, what, when, where, 
and why), including an overview 
of the grant program, the funding 
organizations, and the impact of the 
grants on ALS research.

Primary quote by a senior staff 
member at ALS Canada who is also 
an ALS expert.

Secondary quote by an ALS 
community member and member 
of the ALS Canada Scientific and 
Medical Advisory Council.

This section provides an overview of 
the funded research and the amount 
of funding for each research project 
through the Discovery Grants.
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Further information and data 
about the Discovery Grants and 
ALS Canada’s funding model.

Boilerplate that provides more 
information about ALS Canada and 
the ALS Canada Research Program.

EXAMPLE PRESS RELEASE: ALS CANADA – PAGE 2

als.ca 4 | 4


